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Title: Creative Lipstick Launch Campaign for Kingdom of 
Lashes

Objectives:
● Launch new lipstick line.
● Elevate brand image.
● Increase customer engagement.

Strategy:
● Stunning product visuals and 3D reels.
● Instagram-focused with influencer collaborations.
● User-generated content encouraged.
● Teasers and countdowns for anticipation.

Results:
● Increased engagement on Instagram.
● Enhanced brand image as trendy and innovative.
● Boosted sales of the new lipstick.
● Grew the user community.

Conclusion:
● A successful campaign using visual storytelling.
● Kingdom of Lashes transformed into a fashion-forward 

brand.
● Achieved objectives and strengthened its position in the 

beauty industry.

https://www.instagram.com/reel/CvhvmiXAxyp/?utm_source=ig_web_copy_link&igshid=MzRlODBiNWFlZA==

